
USER RESEARCH



Hello!

I am Catherine Krikstan. 
Web Content Specialist

ckrikstan@chesapeakebay.net  
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User research matters.



THE VALUE OF USER RESEARCH1
Your Product Will (Probably) Suck Without It



In the web world, 
fostering an 
outstanding user 
experience is our 
ultimate goal.
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This means we must 
meet user needs in a 
simple, elegant and 
joyful way.
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We can use research 
to determine what 
those needs are and 
gain insight into how 
we might meet those 
needs better than 
anyone else. 
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Without observing your users, 
you can’t understand their 
behaviors, needs or 
motivations—which means you 
can’t build a product they will 
love.



A STARTING POINT
The User Experience Questionnaire 
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The User Experience 
Questionnaire is a 
simple list of 
questions you should 
ask yourself before 
you begin your work.
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The answers to these 
questions will inform 
what’s next. 
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Your questions should address a standard set 
of topics.

Your goals.

Your target users and the tasks they will 
perform.

Your team.



Your questions should address a standard set 
of topics.

Your definition of success.

Important milestones and known risks.

Your product’s value.



Your findings can be turned into a Project Brief.

What are you doing? 

Why are you doing it? 

What do you expect to achieve? 

What is your plan for this project?



Leah Buley/Rosenfeld Media



GET IT DONE 
Common Research Methods 
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There are scores of 
user research 
methods in the world.
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Eyetracking!

Click Analysis!

Participatory 
Design!

Card Sorting!

A/B Testing!

Feedback 
Surveys!

And more!



The kind you use will 
depend on your 
product, your team, 
your resources and 
your timeline.
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Different methods 
have different 
strengths and 
weaknesses. 

But any user 
research is better 
than no research at 
all. 



Today, I will 
introduce you to the 
user interview.
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User interviews put you face to 
face with the people your 
product will serve. 



Find the right subjects.

NGvozdeva/Shutterstock

Look for people who align 
with the target users you 
identified earlier in the 
research process. 

Find users among your 
own contacts or search 
for subjects in their 
natural environment. 



Ask the right questions. 

Your questions should 
explore user habits, 
values and pain points. 

What do users think about 
the problem you want to 
solve?

How do they work around 
this problem now?

What would make their 
lives better?

NGvozdeva/Shutterstock



Practice classic interview techniques. 

Ask open-ended questions. 

Pose one question multiple 
ways.

Encourage subjects to recall 
real experiences.

Favor natural conversation 
over a script.

Allow silences. 

Always ask why. 
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Whichever method 
you choose, make 
sure to analyze the 
data and information 
you gather and 
validate your 
business case.
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If a website is opened in a 
browser window and no one is 
there to view it… 



PULL IT TOGETHER
User Personas 
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A persona is a 
relatable, composite, 
human profile based 
on a collection of 
users. It’s fictitious, 
but drawn from fact.

focal point/Shutterstock



Using personas as a 
reference guide can 
encourage 
empathetic, user-
oriented thinking. 
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The number of 
personas you 
develop will depend 
on the number of 
distinct audiences 
you have.
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Your persona can include a number of 
characteristics.

Professional and personal background.

Web habits.

Demographics.



Your persona can include a number of 
characteristics.

Challenges and pain points.

Your promise to them.

Values and attitudes.
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SET YOURSELF APART 
Elevator Speech 
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An elevator speech 
explains what your 
product is, who it 
serves and why it’s 
unique. 
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The basic elevator speech includes four 
elements. 

We help [target users] [perform tasks].

… we help users [describe users’ 
ultimate experience].

Our product [describe essential 
function].

By [describe what sets you apart]...  



howmanypeopleareinspacerightnow.com



We connect people on earth with 
astronauts in low earth orbit.

...we help citizens understand that real 
people have made real commitments to 
scientific research by spending time in 
space. 

Our product tells you how many people are 
in space right now. 

By providing our users with accessible 
information about astronauts...

How Many People Are in Space Right Now?



Look! Now you know what you do, whom you 
do it for and why you are so special. 

Thanks to user research!



ANY QUESTIONS?
You can find me at

ckrikstan@chesapeakebay.net  

Presentation template by SlidesCarnival.com



WANT TO LEARN MORE?
● Usability.gov 
● Nielsen Norman Group | nngroup.com 
● UX Magazine | uxmag.com  


